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It is entirely fitting that the National Oil Jobbers Council

should have a talk about heavy fuel oil on its agenda. For over

60fo of the heavy fuel oil consumed in this country is sold to end-

users by independent marketers such as yourselves. Hence, for

you^residual fuel oil and the products blended from it, such as

No. 4 and No. 5 oil, are of vital importance to the success of

your businesses.

However, not all segments of the oil industry feel this

way about residual fuel oil. Some regard it as just a by-

product, the "bottom of the barrel", in short, something which

has little economic significance. This attitude has its founda-

tion in the facts of life of refinery technology and refinery

economics. But while refiners can not be blamed for preferring

to sell gasoline at nearly $5 per barrel to No. 6 oil at $2 per

barrel, the U. S. market for heavy fuel oil is neither unimportant

nor small. In fact, residual fuel oil is the third most im-

portant oil product consumed in this country; last year's total

domestic sales of about 1.5 million barrels daily were more

than twice as high as the combined U. S9 kerosene and jet fuel

demand and only about 20̂  less than total sales of distillate

oil, the industry's second most important product. Last year

residual oil sales also had a value of well over one billion

dollars at the primary wholesale level and contributed some 12$

to total primary heating consumption for all purposes in the U. S.
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